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Austria – 9 regions

Federal republic
with 9 regions

Capital: Vienna

8.2 m. inhabitants

BIP growth: 2.2 %

BIP/capita: 27,100 €

Inflation: 2.0%

Export quota: 34.5%



Austrian Business Agency – History (1)

� 1982: founded as ICD Austria by ÖIAG 
(Holding of Austrian Nationalized Industry)

� 1995: renaming into Austrian Business 
Agency

� 1996: takeover by the Ministry of 
Economy 

� 1997: founding of Location Austria as 
partner for international film industry 



Austrian Business Agency – History (2)

� 1998: Europe’s Agency of the Year   
(awarded by Annual World Congress of 
Investment Promotion Agencies)

� 2001: new strategy - focusing on high-
tech projects, stressing R&D

� 2004: World’s Third Best IPA and 
“World Leader” regarding websites                  
“IPA Performance Benchmarking 2004“, 
carried out by the British company GDP 
Global together with world bank subsidiary 
MIGA



Austrian Business Agency – Structure

Ministry of Economy and Labor

Austrian Business Agency 
GmbH

reporting

100% shareholder

budget allocation



Austrian Business Agency – Mission

Mission:

� Acquiring foreign investment & 
creating new jobs by granting free, 
unbureaucratic advice

� Promoting the business location
Austria

� Marketing Austria as a location for
international film projects



Austrian Business Agency – Strategy

�Active acquisition of foreign 
investment

�Aftercare measures for companies 
already established in Austria and 
support for expansion projects

�Thereby enhancing the industrial and 
technological structure of Austria and 
promoting technology transfer into 
Austria

�Building and improving the image of 
Austria as a business location



Austrian Business Agency – Tasks

� Free advisory service for foreign 
investors

� Is Austria´s official inward investment 
promotion agency 

� 27 expert staff (21 FTE’s)

� International network

� Partner agencies in the regions  
provide local support



Austrian Business Agency - Tasks

Consulting and service – fast and free 
of charge

� Information on Austria 

� Labor and tax laws

� Facilitation of contacts

� Information regarding incentives 

� Assistance in site selection 



Facts & Figures

Currently more than 3,000 inquiries
and 400 projects are being worked on

Results 2005

� 123 companies

� 217.9 m Euro investment

� 1,310 jobs created



ABA projects by country
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Results 2005



ABA projects by sectors

Results 2005
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ABA projects by provinces

Results 2005
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Marketing measures

Pro-actively targeted markets

Canada, Czech Rep., Denmark, Germany, France, 
Italy, Japan, Netherlands, Slovenia, Sweden, 
Switzerland, Turkey, UK, USA

Direct Marketing (several times per year)

Multiplier contacts

Investors’ seminars

Advertising (in some)

PR (in some)

Website



Marketing measures

Restrictedly targeted markets

Belgium, China, Croatia, Finland, Hungary, India, 
Norway, Poland, Russia, Slovakia, Spain, Taiwan

Direct Marketing (once per year)

Multiplier contacts

Website



Marketing measures

Re-actively targeted markets

rest of the world

Reactive measure

Website



ABA: Number of realized projects
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Success factors

� Qualified staff with experience in the
private sector

� Acting and deciding independently

� Flexible processes

� Unbureaucratic procedures

� Responding to customers‘ wishes

� Understanding of companies‘ needs
(cultural background, industrial know-how)

� Success fees

� Knowledge of Business Location



Growth markets in the heart of  Europe

Germany:
81.2 m
GDP: +1.5%

Czech Rep. (10,3 m)
GDP: +3.2%
Exports: +10.0%

Slovakia (5.4 m)
GDP: +4.1%
Exports: +13.0%

Hungary (10.1 m)
GDP: +3.9%
Exports: +10.2%

Liechtenstein: 
0.03 m

Switzerland
7.1 m
GDP: +1.9%

Italy:
58.1 m
GDP: +1.8%

Slovenia (2.0 m)
GDP: +3.3%
Exports: +7.4% Croatia (4,5 m)

GDP: +3.5%
Exports: +8.2%

Source: Bank Austria, forecast 2005

Austria: 
8.2 m
GDP: +2.2%



Targeting  the German speaking market 
from Austria

70 million consumers within 4 hours by car:

Austria: 8.2 million consumers

Bavaria: 12.3 million

Baden-Württemberg: 10.7 million

Eastern Switzerland: 3 million

Northern Italy: 30 million

Slovenia: 2 million

Croatia: 4.4 million



Economic and social stability

� Euro zone

� Stable labor relations

� High security

� Predictable legal system



Very low strike rate
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High purchasing power

Source: OECD, 2005
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High productivity
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Availability of qualified staff
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Bureaucracy
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Moderate corporate tax
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High security
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High quality of life
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Austrian Business Agency

Contacts:

Marion SCHRAMM-BIBER
Director Southern Europe

E-Mail: m.schramm@aba.gv.at

Tel: +43 1 588 58 32

Astrid PERONI
Executive Assistant

E-Mail: a.peroni@aba.gv.at

Tel: +43 1 588 58 21

www.aba.gv.at


